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Job seeking tools
•
•
•
•
•
•

Careers Service
Newspapers – local, regional and national
Journals and trade press
Websites – fish4, prospects.ac.uk etc
Recruitment agencies
Social media networks – offers so much
more….

http://www.brighton.ac.uk/careers/find-a-job/finding-job-vacancies/

Basic (current) forms of social media
Social networks – build web pages and connect with friends
to share content and communication.
Wikis - allow people to add content or edit information
Podcasts - audio and video files that are available by
subscription.
Forums - areas for online discussion, often around
specific topics and interests.

Content communities - organise and share particular
kinds of content. Photos (Flickr), bookmarked links
(del.icio.us) and videos (YouTube).
Microblogging - social networking combined with bite-sized blogging, where small amounts
of content (‘updates’) are distributed online

What has it got to do with career
prospects?
According to research by Brave New Talent
http://www.bravenewtalent.com/
– 73% of employers currently use online social
networks or social media to support their
recruiting efforts
– 30% of employers always check out candidates
social media profiles when vetting them
– 58% of employers have successfully hired
candidates through social networking websites

What has it got to do with careers
prospects - 2?
“We investigate everyone who applies; if there is no
online presence at all, we will not invite them to
interview”… Racepoint Group UK
“Everyone’s careers will be understood by what we
say through online communication such as
facebook, email, twitter… so learn to be digitally
articulate and literate…” Charlie Beckett, POLIS
Director, LSE

So what does social media offer..
• Participate - Users or members make contributions,
collaborate and collect feedback
• Openness - Share ideas, research, new developments
• Don’t be a passive observer, the more you engage
the better you look – comment, retweet, offer your
opinion
• Users or members to produce content in a
meaningful way that adds value - this could take the
form of a blog, tweets, podcast, video or photo
album.

A virtual community…
• Allows those who share a common interest to form quickly and
communicate effectively
• Use those networks when you need to find out how to do
something, locate something, test a product, latest research,
sector based news, research vacancies and opportunities
• “In my experience, being able to demonstrate a firm grasp of wider
industry issues at an interview is a brilliant way to stand out” Ben
Cotton, PR Consultant

• Show future employers that you're dedicated to your work,
committed to self improvement, document your understanding
of the industry, show off your skills

Connectedness
•
•
•
•
•

Networking
Make connections with the right people
‘Like’ or ‘follow’ people/employers/groups.
Engage with employers / contacts
So much more than just a CV

“Social media sites have proven themselves as important platforms
for facilitating connections, demonstrating passions and interests, and
ultimately landing you the job you actually want”. (How Job Seekers Are
Using Social Media for Real Results http://mashable.com/2010/03/08/jobseeker-results/)

Which Tool?
• Decide what tool you will use and for what are you going to use it for
• Choose the tool that has the most activity in your area or sector?
• Not all employers will use all the available tools, likewise you don’t have to
have a profile on every product
• LinkedIn, Facebook, and Twitter have over 535 million combined users –
recruiters are looking here for the most qualified, talented, and largest
pool of applicants.
• Facebook tends to be more social, Linked In for professionals
• Brave New Talent – 47% of recruiters use twitter as a recruitment tool.
• According to the Wall Street Journal ‘ not only are companies
posting jobs and videos on their Facebook pages, some have recruiters
and other employees find user groups and join discussions.
http://technology.inc.com/2011/08/09/facebook-as-a-recruiting-tooldoes-it-help-people-find-a-job-or-lose-one/

Once you have your content people
need to be able to see and find it…
•
•
•
•
•
•

Update
Join groups and discussions
Comment
Add links
tags and keywords
Promote

Contacting people online – netiquette
• The principles of effective networking are the same whichever medium
you use - http://www.brighton.ac.uk/careers/find-a-job/networking/
• Don’t simply ‘befriend’ employers or people you want to make contact
with
• Make a clear statement of interest, reference the company's products and
services, and make a specific request
• Keep in touch - try and back up online contact with a face-to face meeting.
• Be polite, courteous, respectful and helpful
• Always write professionally, with accurate spelling and grammar
• Use the right level of formality to suit the occasion
• Don't go overboard and hassle an employer too much - interact where
appropriate and do enough to help you stand out

Be innovative
To pitch skills and support an application:

www.youtube.com/user/GraemeAnthonyCVIV
www.lauratosney.co.uk/?p=220

Online Reputations
Reputation is everything
• Hopefully this is a positive online presence that
showcases your skills, experience and interests
• But you need to manage your contributions
carefully – if you don’t, it can leave a bad
impression.
“With over half of employers now using social networking sites to
screen candidates (source: careerbuilder.co.uk), what you say and do
online could prevent you getting an interview or even cause you to
lose your job”.

Look after your online reputation
• Check your privacy settings
• Remove or hide any negative information
• Consider separating your personal and
professional content/profiles
• Have an appropriate name and image.
• Real name vs a pseudonym?
• Remove anything that is no longer true of you.
• Omit sensitive hiring factors
• Always check you are logged out after use.

Always avoid inappropriate language,
ill-advised comments or jokes
• Comedian Gilbert Gottfried was sacked by employer Aflac, for
whom he was a spokesperson, for making jokes about tragic
events in Japan
• http://mashable.com/2011/03/15/gilbert-gottfried-japan-twitter/

• A representative of a media company accidently posted
expletives about Detroit drivers on the official Chrysler twitter
stream - led to the employee being fired and the media
company lost its contact
• www.dailymail.co.uk/news/article-1365195/Chryslers-Twitter-Fbomb-Employee-posts-obscene-tweet-Detroit-drivers.html

• More twitter firings - www.slideshare.net/philstott/twitterfirings1

Leave any Facebook
groups/pages, unfollow
followers on twitter that
might undermine your
image

Don’t assume
that your
comments
won’t be seen
by people
outside your
network –
friends or
friends of
friends may see
it and report it!

Being online leaves a digital footprint
• Your activity is permanent, direct and immediate
• Information stored online becomes public by default
• Social network profiles, photographs that you, your
friends or family have posted online (and tagged),
anything you have written or that has been written about you
• You don’t control what your friends do with that
content/photos.
• Your social network page will come up on a web search – unless
you set appropriate privacy settings
• You don’t own much of the content you put online
• Simply removing something from the web doesn’t always
mean that people won’t find it.

http://www.flickr.com/photos/fredcavazza/278973402/in/set72157594170694427/

Some other considerations
• Don't give out information that could be used against
you
• Protect yourself from identity theft
• Don’t lie or claim something as yours when it isn't
• Never use the sentence "As a [title] at [company], I
believe…”
• Beware of libel
– “As an employee, if you were to openly criticise or defame
your workplace in a newspaper or within a printed flyer,
you’d expect legal consequences – they should expect the
same of online outbursts.”
(www.onlinesocialmedia.net/20100524/employers-usesocial-networking-to-check-up-on-staff/)

What is your digital footprint?
Search for yourself on:
www.123people.com/
www.google.co.uk/ and other search engines
www.nowlookhear.co.uk/katiepiatt/digital_identity.
html
What can people find out about you? What have
people said about you? Is it a positive impression?
Is there anything you wouldn’t want people to
know about?

Summary
• Social media can be a powerful job hunting tool
• Don’t ignore other methods of finding work
• Experiment, explore and try and keep up with the
trends
• Make sure your achievements, success stories and
good qualities are out there for potential employers to
see.
• Build a good online portfolio, write an interesting blog
or get recommended on LinkedIn
• When employers put your name into Google, ensure
they see you at your best.

